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Property Facts

Trade Area Profile

The majority of people within Southern Park Mall’s 
trade area are married (53%), and the work force is 
predominantly white-collar. 33% of trade area households 
have incomes of at least $50,000.

Demographic Information
 
Trade area population  245,917
Trade area households  105,961
Average annual HH income  $55,520

Leasing

John Steen | 317.685.7376 | jsteen@simon.com

Super-Regional Mall | Opened 1970

Levels 1 | Food Court | Theater | GLA 1,194,000 Sq. Ft.

Major Retailers
Dillard’s, JCPenney, Macy’s, Sears, Tinseltown USA  

Specialty Retail, Restaurants, Entertainment
Coach, Victoria’s Secret, Abercrombie & Fitch, American Eagle Outfitters, Hollister 
Co., New York & Company, Bath & Body Works, Gap, GapKids, Caché, Build-A-Bear 
Workshop, Ashcroft & Oak Jewelers, Christopher & Banks, Jos. A. Bank Clothiers, 
Buckle, Kay Jewelers, Champs Sports, Charlotte Russe, The Children’s Place, Hot Topic, 
Sawa Japanese Steakhouse, Buffalo Wild Wings Grill & Bar, Finish Line, Chick-fil-A

Boardman (Youngstown), Ohio 

Southern Park Mall is the only super-regional  
shopping center in the tri-county area. The mall  
draws shoppers from Pennsylvania and twenty  

surrounding communities within a 40-mile radius. 

Age Groups

31.19%
aged

55 and over

21.02% aged  
17 and under

20.09% aged 
18 to 34

Median age is 41.3.

27.71% aged
35 to 54


