THE MALL OF The Mall of New Hampshire is located in the largest city
N E W H A M P S H | R E in northern New England and has strong regional
drawing power. One-quarter of the total population of the
Manchester, New Hampshire state lives within 30 miles (35 minutes) of the mall.

Trade Area Profile

The majority of people within The Mall of New Hampshire’s
trade area are married (58%), and 20% have a bachelor’s
degree. Almost half of the households in the trade area
have incomes of at least $75,000.

Age Groups
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Demographic Information

Trade area population ——» 330,052
Trade area households — » 127,605 —21.86% aged

Average annual HH income — » $84,136 / 18 to 34

33.49% aged
Contact ey

Leasing: MaryKate Herron | 781.449.0888 | mherron@simon.com Median age is 35.

Big Box Development: Sundesh Shah | 317.263.2443 | sshah@simon.com

Property Facts

Super-Regional Mall | Opened 1977 | Renovated/Expanded 1998
Levels 1 | Food Court | GLA 811,000 Sq. Ft.

Major Retailers
Macy’s, JCPenney, Sears, Best Buy

Specialty Retail, Restaurants, Entertainment

A.C. Moore, abercrombie, Abercrombie & Fitch, aerie, Aéropostale, American Eagle Outfitters,

Arden B., Bath & Body Works, Bertucci’s Italian Restaurant, Build-A-Bear Workshop, Caché,

The Children’s Place, Christopher & Banks, Coldwater Creek, Crazy 8, The Disney Store,
X Express, Finish Line, Forever 21, Gap, Gymboree, Hollister Co., The Men’s Wearhouse,
Regional Airport Old Navy, Olympia Sports, Pandora, Ruby Tuesday, Victoria's Secret/Pink, Zumiez
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